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Highlights from this edition:
• CommBank launch bill prediction app (p. 2)
• NatWest introduce bespoke banking service for vulnerable (p. 4)
• CaixaBank starts renting cars from its banking platform (p. 5)
• BBVA unveil gender-neutral chatbot with distinct personality (p. 8)
• TSB’s autobalancer feature stops customers going overdrawn (p. 11)
• Starling Bank launch Kite debit card for kids at £2 per month (p. 13)
• NAB launch no-interest credit card with flat monthly fee (p. 16)
• ABN AMRO introduce sustainability plan for homeowners (p. 18)
• BBVA sees customer opinions increase loan acquisition (p. 19)
• Wealthfront launch Self-Driving Money™ automating savings (p. 22)

http://www.otaara.com/
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CommBank launches bill prediction app to help customers pay bills on time
(Australia)
Commonwealth Bank (CBA) has launched Bill Sense, a new CommBank app feature that predicts future bills to help 
customers, especially those new to budgeting, to stay on top of their finances.
According to research commissioned by CBA, 70 per cent of millennials surveyed struggle to prioritise their finances, most 
commonly because thinking about money makes them anxious. CBA Head of Behavioural Economics, William Mailer, said a 
third of Australians in this age group recognise they make too many impulse purchases but that they struggle to set a budget 
and stick to it.
“Managing today’s finances, while also preparing for tomorrow is difficult for anyone. It’s no surprise that our recent survey 
showed that so many young Australians are facing some level of financial anxiety with these decisions. Smart digital services
which make trade-offs between today and tomorrow clearer, can help us to keep control today, and stay on track towards our 
goals,” he said.
Bill Sense helps customers plan and stay ahead of bill payments whether they are debited from an everyday account or credit 
card. Customers can see how much they will need to cover for bills each month – up to 12 months in advance – on one simple 
timeline.
In addition to keeping bills in one place, Bill Sense can predict customers’ upcoming bills. A predicted bill is an estimate of an 
upcoming regular or variable payment made on previous payments made from their account or card.

Snapshot from 'Bill Sense' product webpage

CaixaBank doubles customer numbers using mobile app to sign for online transactions
(Spain)

Introductory video screenshot

CaixaBank now has more than two million customers who sign online, web 
and mobile banking transactions on their smartphone, using the CaixaBank 
Sign application.
This figure has doubled compared to October 2019, when it hit one million 
customers using the bank's digital signature application.
This application, the only one in the Spanish financial sector specifically 
developed for signing bank transactions, allows customers to use their 
smartphone to quickly carry out operations from anywhere with just a single 
click.
CaixaBank Sign can be installed on a single device per user and requires 
the use of the digital banking access code for secure identification.

https://www.commbank.com.au/digital-banking/bill-sense.html
https://www.commbank.com.au/guidance/newsroom/new-app-feature-predicts-future-bills-202009.html
https://www.caixabank.es/particular/seguridad/caixabanksign_en.html
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Ally's new campaign suggests that visiting a 
bank branch is a thing of the past
(USA)
Ally Bank’s new digital campaign, ‘Bank Smarter', wants to 
reiterate that visiting a bank branch is a thing of the past. Of 
course, COVID-19 has speeded up digital banking and digital 
interactions with banks around the world and this campaign intends 
to remind viewers of the antiquated elements of going to a branch 
such as pen chains, chairs and lines.
The social ads - like Pen - running in Facebook, Instagram, Twitter 
and Snapchart link to the Landing Page shown below -
https://ally.com/banksmarter - that carries through the look and 

feel of a 1990s style website design.

Campaign Landing Page

Standard Chartered Korea launch the world's first 
banking keyboard featuring open banking
(South Korea)
Standard Chartered Bank Korea has expanded its partnership with 
PayKey to launch a new keyboard based solution that brings 
embedded banking to customers.
The new solution allows customers to manage all of their bank 
accounts through the keyboard in any mobile app, including 
KakaoTalk, WhatsApp, Naver, among others - becoming the first such 
solution in the world. The open banking platform leveraged by 
Standard Chartered, allows customers to instantly access account 
balances and transact from multiple checking accounts of different 
Korean banks, all from the keyboard’s interface. In the future, the 
solution may extend access to investment accounts, trading apps, and 
non-banking financial services, for centralized financial management in 
a single interface.

Standard Chartered went live with PayKey's social 
banking keyboard in February 2018

Krungsri Consumer introduces a new 
Facebook Live Program – “New 
Normal, More Money: Financial 
Security in the New Way of Life”
(Thailand)
Krungsri Consumer, provider of credit cards and 
personal loans is running a new program “New Normal, 
More Money: Financial Security in the New Way of Life” 
streaming live on Facebook through the “Chalardkid
Chalardchai” page. The program features live interviews 
with business executives, finance gurus, and popular 
YouTubers sharing insights and giving advice and tips 
for personal finance in the wake of the challenging “New 
Normal” Covid-19 era.

Now celebrating its 4th year, Chalardkid Chalardchai is a 
communication campaign initiated by Krungsri 
Consumer to offer an innovative way to enhance 
knowledge about personal finance for the new 
generation.

https://www.ally.com/go/bank/banksmarter/
https://www.youtube.com/watch?v=j6AJ8qlJxTc&feature=emb_logo
https://ally.com/banksmarter
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NatWest introduces bespoke banking service for vulnerable customers
(UK)
NatWest is launching a new service which will allow customers to request how they want to be served.
The “Banking My Way” service helps customers who need additional support by enabling them to request bespoke assistance to 
make banking easier.
Customers can make specific requests which could include requesting a quiet space when they visit a branch, being spoken to 
more clearly and slowly or requesting a translator. The bank is able to tailor the service depending on their individual needs. This 
includes a disability, bereavement, addiction or illness, however, the customer doesn’t have to make the bank aware of their 
specific circumstances and can still request additional support.
Customers can set up the “Banking My Way” 
service anytime online or if they need extra 
help making the request can speak to staff in 
branch or over the phone. A customer can 
share as little or as much information as they 
like and can review it annually to make sure 
the right level of support remains in place. 
Once the information has been provided a 
member of staff will be prompted when they 
serve a customer on how best to meet their 
needs.
Marcelino Castrillo, Managing Director NatWest Personal Banking said: “We are launching “Banking My Way” to help us better 
support our vulnerable customers. Embracing technology is one way we can really make a difference to the lives of our 
customers and making it simple for them to let us know about their additional needs removes any stigma from the process.”

Tinkoff Bank adds budget watching skills to Oleg 
voice assistant
(Russia)
Tinkoff Bank is adding new features to its Oleg voice assistant to make 
it more of a budgetary advisor. Oleg can now help users figure out 
budgets, pay bills, and keep an eye on their spending habits.

Saving skills
Oleg the voice assistant will enable users to limit their unplanned 
spending. Upon command «Oleg, let’s save» in the Tinkoff mobile app 
chat, the assistant will set daily, weekly or monthly spending limits 
of the customer’s choice, and will see to it that the user does not 
go beyond such limits. Oleg will warn customers if they are nearing the 
spending limit, and will remind them to stick to their decision to spend 
less in a given week or month. At any time, the voice assistant can 
specify the unspent balance left within the limit. At the end of the day, 
week or month, Oleg will report whether you have managed to stay 
on budget.

Recurring payment reminders
Oleg will also remind customers about making their recurring payments 
on time. In the Tinkoff ecosystem some payments are automated (e.g. 
taxes, utility bills, traffic fines) while some are made manually, such 
as monthly apartment rent charge or private tutor fees. If such 
transactions happen regularly (for example, once a month), Oleg will 
notice it and next time will send a push reminder in advance. Not only 
will he remind you about the payment but will also help you make 
it immediately.

Credit card payments
Another skill that Oleg has gained recently is fast credit card payments. 
Upon command «Oleg, check my credit card», the voice assistant will 
show the minimum card payment, the grace period payment and the 
total debt amount. To pay, you do not even need to leave the chat with 
Oleg — you can just tell him the desired amount, choose a payment 
account and confirm the transaction.

https://personal.natwest.com/personal/accessibility/banking-my-way.html
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Klarna introduces social shopping to UK 
consumers
Klarna has unveiled a newly designed app that has evolved 
from a pure buy-now-pay-later experience to now cover the 
entire shopping journey, from inspiration and discovery 
through to the transaction. Content is personalised based 
upon consumers’ interests, their favourite stores and 
previous shopping behaviour with new app features 
including:

• Wish lists, save the items you love, spark your 
inspiration with curated wish lists or find the hottest 
items from your favourite retailers. Wish lists can 
contain items from any retailer in the UK and can either 
be kept for private use, or shared with friends and 
family.

• Price drop notifications, consumers can set up alerts for 
the products they love, and only pay for them when 
they’re comfortable with the price, offering the best 
value for money on their purchases.

• Deals, we’ve hunted down the best online deals and 
have saved them for you all in one place.

• Exclusively curated content from the world of fashion, 
beauty, and lifestyle.

Following discovery, shopping takes place within the Klarna app on a 
retailer’s website through an iframe with the option to pay for products 
either by Klarna (if a retailer has partnered with Klarna) or by traditional 
methods such as credit or debit card. This seamless end-to-end 
shopping experience offers consumers complete control, flexibility and 
personalisation all in one place for the first time.

Otaara note: A few banks, such as CaixaBank which unveiled a 
similar initiative in April 2020, are testing this social shopping route and 
Price Drop feature - such as Capital One's Paribus (see 
right). However, banks in general have a significantly larger app 
audience than Klarna has at the moment so with the bank's 
propositions are more obviously value-add for customers.

Email messaging from Capital 
One regarding their Paribus 
price drop feature

CaixaBank starts renting cars from 
its banking platform
(Spain)
CaixaBank is launching Renting & Go, a new platform 
integrated into the bank's online banking channel, 
CaixaBankNow, to be able to carry out renting contracts in 
a 100% digital way.
With four clicks on CaixaBankNow customers can access 
the availability, view the pricing and details of each vehicle, 
choose the location and account for payment.
At the moment, only Seat Arona cars are available, but the 
bank will create new partnerships with other auto makers 
to enter the scheme.

Car being displayed in branch to promote the service

https://www.klarna.com/uk/klarna-app/
https://www.bankbulb.com/list/2020/march/caixabank-launches-small-business-support-plan-facilitate-financing-reduce-commissions-and-help-boost-online-sales
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NatWest launches real-time CO2 footprint tracker 
for banking customers
(UK)
NatWest is to become the first major UK bank to tell its customers the 
carbon footprint of their spending.
In what it called a “UK banking first”, NatWest is trialing a new app 
which will tell its personal banking customers the emissions impact of 
their shopping choices.
Around 500 customers will take part in the initial trial and, if successful, 
the initiative could be rolled out to millions more.
The consumers will connect their bank account to the app and, using a 
system developed by tech firm CoGo, it will automatically calculate a 
real-time carbon footprint, based on the individual’s spending.
NatWest said it will update with every spend showing the climate 
impact of everything “from morning coffee to lights out”.
They will also be given tips on how to reduce their carbon footprint, 
including lowering meat intake and switching to renewable energy 
providers.

Georgina Bulkeley, chief operating officer of personal banking at 
Natwest, said: “We know our customers are as passionate about 
climate change as we are – but it’s really hard to change what you 
can’t measure.”
She added that the initiative would “ensure that our customers 
have access to the best tools so that they can make informed 
decisions about their spending and the impact that has on the 
environment”.
It is understood that where carbon emissions data is available for 
specific retailers the app will provide specific data and where it is 
not the information will be on a sector level.
Customers will receive occasional notifications and a personalised 
monthly email with a breakdown of their footprint, or they can track 
it in real-time using the app.
Participants in the trial will be sent a unique link to download the 
dedicated NatWest CoGo app.
If it is successful the technology could then be integrated into the 
bank’s main app.
Earlier this year Lloyds Bank introduced a similar service for its 
commercial banking customers.

Barclays introduces cooling off 
period to help customers control 
gambling spending
(UK)
Barclays customers who choose to switch off 
their spending on gambling are to be given a 72-
hour cooling off period before they can restart it 
again.
Barclays is the first UK high-street bank to 
introduce a ‘cooling off’ period of this length and 
is being introduced after listening to feedback 
from customers, which revealed the positive 
impact of a 72 hour delay before gambling 
transactions are allowed on their account.
After first introducing the option to turn off spend 
on gambling transactions back in December 
2018, Barclays gambling control feature has 
been used over 570,000 times to give customers 
added control over their spending.
To use the gambling block, customers need to go 
into the cards section of their app where they will 
find the feature within the merchant control 
section.
If gambling is turned off and then turned back on 
again, a pop-up will appear reminding customers 
they will need to wait 72 hours before they can 
make payments. The feature can also be 
accessed via telephone banking and in branch.
Customers can also use other tools to control 
their spending, such as setting a spending limit 
for a single transaction, cash withdrawal limits 
and temporarily freezing their card when they 
feel like their spending is getting out of control.

Control gambling spend through 
Merchant Control feature

https://www.telegraph.co.uk/pensions-retirement/news/savers-told-carbon-footprint-pension-pots-world-first-government/
https://home.barclays/news/press-releases/2020/09/barclays-introduces-a-72-hour-delay-to-its-gambling-block-featur0/
https://www.barclays.co.uk/gambling-support/
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DBS Bank advertise the ease and 
rationale for digital banking with 
DBS digibanking
(Singapore)
New ad from DBS placed in The Straits Times on 
14 September 2020 promoting the ease and 
convenience of using the bank's apps, DBS 
Digibank and DBS PayLah!

Goldman Sachs updates Marcus app with Marcus Insights suite of PFM tools
(USA)
Goldman Sachs has added a free personal finance management (PFM) tool to the Marcus app.
Currently available via the iOS app, with Android to follow, the PFM tool called 'Marcus Insights' brings customers' who have a 
deposit or loan account with Marcus a single dashboard with smart tools and trackers to give them a clear oversight of their 
money.

Users can link external accounts from thousands of financial institutions and see their checking, savings, loan, retirement and 
investment accounts from a single perspective.

Spending can be viewed by categories 
such as travel, shopping and dining, 
while users can see their monthly 
financial picture - what they saved, 
spent, invested - at a glance.
Users can explore their spending 
breakdown by category, monitor their 
cash flow, investments and review how 
much you’ve spent with their most 
frequented merchants.

CNBC notes that "there is one notable exception [for customers to link to financial institutions] however. Customers won’t be 
able to link up with the Apple Card, despite the fact that Goldman is the bank behind that product. That’s because Apple doesn’t 
share user data with Goldman beyond what is needed to operate the card, said a person with knowledge of the arrangement."

Huntington launches Money Scout℠ to help 
customers find extra savings
(USA)
Huntington has released Money Scout, the latest evolution of The Hub, 
an automatic savings tool that scans customers' accounts and looks 
out for money they can set aside. By enrolling in Money Scout, 
customers can build their savings without lifting a finger.

Money Scout analyzes spending habits, income, and upcoming 
expenses to find money customers aren't using in their checking 
accounts —from $5 to $50— then moves it to savings, 
automatically. Money Scout notifies customers when the money 
moves, and customers can pause, stop or reverse transfers at 
any time. This allows customers to save small amounts at a time 
and help establish consistent habits. Plus, it's built within the 
award-winning Huntington Mobile app and online banking where 
customers perform their daily transactions.

https://www.dbs.com.sg/personal/deposits/bank-with-ease/dbs-ibanking
https://www.dbs.com.sg/personal/deposits/pay-with-ease/dbs-paylah
https://www.marcus.com/us/en/marcus-mobile-banking-app
https://www.cnbc.com/2020/09/14/goldman-sachs-is-taking-what-it-learned-from-a-100-million-acquisition-to-upgrade-the-marcus-app.html
https://apply.applecard.apple/301/?cid=apy-310-100000070000-100000000000025-301100000000066&amp;utm_content=all&amp;utm_vendorid=100000070000&amp;utm_searchgroup=brandcore&amp;utm_cmpid=7630174076&amp;utm_adgid=80938614603&amp;utm_adid=436203702638&amp;utm_tgtid=kwd-12539470&amp;ckid=1&amp;gclid=Cj0KCQjwhvf6BRCkARIsAGl1GGi93BJqSO-f2hI7o2RacOmRPvdiJGYeXvJ-QzxZZ7YCRDuQa2HdFHgaAiUiEALw_wcB
https://c212.net/c/link/?t=0&l=en&o=2910395-1&h=3405520135&u=https%3A%2F%2Fwww.huntington.com%2FPersonal%2Fonline-banking%2Fmoney-scout&a=Money+Scout
https://c212.net/c/link/?t=0&l=en&o=2910395-1&h=4113729559&u=https%3A%2F%2Fwww.huntington.com%2FPersonal%2Fonline-banking%2FHub-view&a=The+Hub
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BBVA introduce gender-neutral chatbot 
along with seven distinct personality 
traits
(Spain)
“Hello, I’m Blue, the BBVA virtual assistant. What can I 
do for you today?” This is how the first virtual assistant 
developed entirely by BBVA introduces itself. The newly 
launched virtual assistant responds to more than 100 
customer requests among the 800 features that are 
integrated in the BBVA app. This makes Blue the most 
comprehensive virtual assistant on the market. The new 
tool takes advantage of natural language processing 
(NPL) and machine learning, which facilitates both voice 
activated and text-based customer interaction with the 
app.
Virtual assistants are increasingly present and integrated 
in our daily lives. It is now commonplace to ask chatbots 
such as Siri, Alexa, Erica, Eva, etc. questions and while 
virtual voice assistants are increasingly more human, 
they are typically also female in name and voice.
A UNESCO report titled 'I’d blush if I could' suggests 
that virtual assistants’ feminine nature and the 
subservience they express is a clear example of how 
technology contributes to the perpetuation of gender 
biases. The study also notes that the trend of assigning 
virtual assistants a feminine gender occurs in a context 
of gender imbalance in technology companies, where 
men account for between 60 and 75 percent of the 
sector’s total workforce.
Consequently, BBVA's Blue was conceived to address 
these concerns with Blue's personality engineered to be 
affable, complemented with easy and enjoyable 
conversation, but never becoming intrusive or 
dominating, given its role to assist and provide support.
To put the personality into words a system of 
conversational design based on two pillars — uniformity 
and flexibility — was developed in order to cater for the 
fact that Blue is both a “global player” and available via 
different channels.

For establishing a tone of voice BBVA used the four 
dimensions defined by the Norman Nielsen Group and 
decided to assign names to each as follows:

Dimensions of personality defined by Norman Nielsen 
Group to design the user experience of a brand.

Bankwest and Telethon Kids Institute launch ‘Beacon’ - a new cyber 
safety app for parents
(Australia)
In an Australia-first, parents have a new weapon in the battle to keep their kids safe online with the 
launch of ‘Beacon’, an evidence and science based cyber safety app.
According to the release Beacon is designed specifically for parents as an individually tailored one-
stop-shop source of reliable, trustworthy information about digital risks and threats facing kids such 
as online grooming, cyber bullying and stalking.
Beacon personalises content for parents with alerts to the latest cutting-edge information and 
strategies, tailored to match family profiles based on children’s ages, areas of interest and devices.
The app’s content is designed to integrate seamlessly into parents’ daily lives, with research-based 
information complemented by ideas, strategies and support options.
Beacon’s unique features are headlined by an interactive feature that supports parents to create 
their own tailor-made online agreement with their children to encourage and enable healthy online 
behaviours around screen time, expectations and boundaries.
Personalised content is delivered from a comprehensive library of more than 600 critical family 
digital tips, unique search functionality, videos and blogs, including strategies for addressing 
challenging issues such as screen time and cyberbullying.
The Beacon app is now available to download for free on the App Store and Google Play store.
Watch the introductory video here.

https://en.unesco.org/Id-blush-if-I-could
https://www.bbva.com/en/computer-programming-moving-toward-a-gender-neutral-domain/
https://www.nngroup.com/
https://www.bankwest.com.au/about-us/community/partnerships/telethon-kids-institute
https://www.bankwest.com.au/about-us/media-centre/news/new-australia-first-cyber-safety-app-a-guiding-light-for-parents
https://apps.apple.com/au/app/beacon-cyber-safety/id1500376514
https://play.google.com/store/apps/details?id=au.org.telethonkids.beacon&hl=en
https://www.youtube.com/watch?v=VucXMu5nrCs&feature=emb_logo
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Public Bank advertise 'PB Journey Wealth Builders Program' promotion to drive 
deposits, transactions and new product sign-up
(Malaysia)
In an apparent attempt to drive deposits, transactions and new credit card sign-ups, the following ad placed on the front cover 
of The Star includes some of the most complex promotion illustrations, T&Cs and lots of jargon ('incremental MAB', ‘eligible 
SA') we've ever seen! It would be fascinating to follow participation in the promotion. Due to the complexity of the promotion
mechanics plus the need to opt-in, how many people actually sign-up to participate then indeed follow through with the 
promotional requirements. Does Public Bank actually expect robust participation or is the ad primarily acting as a brand and 
product awareness tool? We'll endeavour to report back on this after the promotion completes.
The Programme runs from 1 September 2020 to 30 November 2020 and offers three components:

1.A bonus Interest Rate of 1.38% p.a on top of the respective savings account prevailing interest rates on incremental 
Monthly Average Balance (MAB) of RM1,000.

2.Spend a minimum RM80 on three “Qualified Retail Transactions” per month for RM18 cash back per month (limited to first 
888 participants).

3.Sign up for a PB Quantum Visa Card to then transact and have chance to win one of four prizes.

Print Ad

Mogo establish referral agreement to offer EQ Bank’s Savings Plus Account via app to 
Mogo users
(Canada)
Mogo - a FinTech company offering a finance app that "empowers" consumers with simple solutions to help them get in control 
of their financial health - and EQ Bank have entered an agreement through which Mogo will offer access to EQ 
Bank’s Savings Plus Account to Mogo members through the Mogo app.
Under the agreement, Mogo will promote the Savings Plus Account through the MogoWealth section of the Mogo app. In 
addition, Mogo will use other channels, such as email and in-app targeting, to drive referrals to EQ Bank for this product. Mogo
will receive a fee for every qualified account referred to EQ Bank.
“Our mission is to help Canadian consumers improve their financial health – to make smarter decisions on spending, on 
accessing and managing credit, and on saving for their future,” said David Feller, Mogo’s Founder & CEO. “Toward this end, 
we continue to build out our own suite of digital products while also establishing referral agreements for best-in-class banking
products we do not currently offer today. We are pleased to work with EQ Bank to offer their high interest Savings Plus 
Account, giving members the ability to earn more, with no fees and free transactions.”
Greg Feller, President of Mogo, 
added: “We have recently 
expanded our monetization 
strategy to include a new referral 
model and this is the second 
significant agreement under this 
new model. This creates additional 
fee-based revenue streams for 
Mogo and, over time, will provide a 
simpler, faster path to 
monetization of our large and 
growing base of more than one 
million members.”

https://www.pbebank.com/pdf/Promotions/tc_journey-wealth-en.aspx
https://www.mogo.ca/
https://www.eqbank.ca/personal-banking/features-rates
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DBS tweaks bank-and-earn programme, 
DBS Multiplier, to make returns more 
enticing for gig economy workers
(Singapore)
DBS has tweaked its bank-and-earn programme, DBS 
Multiplier, in order to help self-employed and gig working to 
earn higher interest on their balances.
These tweaks include:

1. Lowering the minimum transaction threshold
2. Adding DBS PayLah! to the list of transaction modes that 

can unlock a higher interest rate on Multiplier accounts
3. Customers can earn 0.5% interest on the first $10,000 

balance in their Multiplier account, as long as eligible 
transactions from their income or salary account and DBS 
PayLah! exceed $500 a month.

4. Expanded definition of income to include informal sources 
of income.

DBS Multiplier - webpage snapshot showing 'new' features

Wells Fargo launch Clear Access 
Banking to make it easier for customers 
to manage their money, make payments, 
and save
(USA)
Wells Fargo has introduced a new low-cost and checkless 
bank account with no overdraft fees to make it easier for 
customers to manage their money, make payments, and 
save.
Clear Access BankingSM helps customers avoid spending 
more than what they have in their accounts, which makes it 
ideal for people who are either newer to banking, like 
teens, or need help managing their account balances, said 
Urmila Raghavan, leader of Consumer Deposit Product 
and Portfolio Management for Wells Fargo.
Account holders won’t incur overdraft or nonsufficient funds 
fees on their Clear Access Banking account, including any 
caused by holds for gas, hotel purchases, or restaurant 
tips. The account comes with a flat $5 monthly fee —
waived for 13- to 24-year-old primary account owners.

Banking services with the account include the Wells 
Fargo Mobile® app with mobile deposit; bill pay; and 
other Wells Fargo Online® banking tools; Zelle®; 
ATMs; bank branches; and 24-hour Phone Bank support.
“By offering simplicity, predictability, and freedom from 
worry about overdraft fees or ‘did I meet the minimum-
balance requirement to avoid that fee?’ Clear Access 
Banking offers a big safety net and peace of mind,” 
Raghavan said. “It’s a great account to help people 
manage their spending, and is a convenient, modern, 
digital-forward product for customers not needing some of 
the old-school elements of a checking product like 
physical checks and a checkbook.”

Otaara note: From a competitor standpoint Wells Fargo is 
later than major competitors in offering a no-overdraft 
account for low income customers. For example, 
Chase’s Chase Secure, Fifth Third Bank’s Express 
Banking account and Bank of America and Citi introduced 
their versions in 2014.

https://www.dbs.com.sg/personal/deposits/bank-earn/multiplier
http://www.wellsfargo.com/checking/clear-access-banking/
https://media.chase.com/news/chase-launches-new-checking-account
https://www.businesswire.com/news/home/20160203006552/en/Bank-Launches-Express-BankingSM-Serve-Unbanked-Underbanked
https://time.com/20465/bank-of-americas-revolutionary-new-type-of-account-costs-5-a-month/
https://www.citigroup.com/citi/news/2014/140923b.htm


11
PERSONAL BANKING 
DEPOSITS

PC Financial create new PC Money™ Account to 
fill "a gap in the everyday banking" scene
(Canada)
Canada’s largest grocery retailer Loblaw is getting back into the 
banking business, launching a no-fee bank account through its 
financial subsidiary that will allow customers to collect PC Optimum 
points through purchases.
PC Financial, Loblaw’s financial services subsidiary, announced the 
creation of the new PC Money Account, adding an “everyday banking 
option” to the company’s list of financial offerings.

The account features no monthly fees and unlimited transactions, 
and will allow account holders to collect PC Optimum points in a 
range of ways. Customers will get 10 points on every dollar 
spent, 25 points for every dollar spent at Shoppers Drug Mart, 
10,000 points for linking to an external bank account and 25,000 
points for setting up direct deposit.

“The PC Money Account fills a gap in the everyday banking 
landscape, giving Canadians a no-fee account to spend, send 
and save, all while being rewarded with loyalty points they can 
actually use on the essentials they need,” PC Financial president 
Barry Columb said in a statement.

TSB's new account automatically 
tops itself up with savings to stop 
customers going overdrawn
(UK)
TSB has launched a new bank account called 
'Spend and Save' that will automatically top-up with 
savings to stop you going into your overdraft.
Customers can split savings into two pots under the 
new Spend and Save current account, with money in 
the savings pot being used to top-up the main 
account if the main account drops below a set 
limit. TSB has called this feature 'Auto Balancer' and 
is the first current account to offer this "auto 
balancer" service, according to comparison 
site Moneyfacts, which will help stop customers from 
going overdrawn if they get something like an 
unexpected bill.
The account will also earn new customers £5 
cashback every month when they make 30 payments 
or more on their debit card each month for the first 
six months from account opening.

Screenshot of Spend and Save account brochure

Other features designed to help customers better 
manage their money include:

• Savings Pots – customers can set up one or 
more Savings Pots so that they can put money 
aside. These can be opened using the mobile 
app and allow customers to set goals, track 
progress and earn interest.

• Save the Pennies – automatically rounds up 
every debit card payment made to the nearest 
pound, so spare change goes straight into a 
Savings Pot or any other eligible TSB savings 
account customers have set up.

https://www.pcfinancial.ca/en/pc-money-account
https://www.tsb.co.uk/current-accounts/classic-account/
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HSBC introducing HSBC One account with suite of solutions for serving different 
aspects of customers’ banking needs
(Hong Kong)
HSBC is introducing on October 27, 2020 the HSBC One account, a new integrated account which combines no-fee 
basic banking services with a comprehensive suite of solutions for serving different aspects of customers’ banking needs such 
as everyday banking, travel and international, investment, protection, card and lending, payroll and MPF.

The account is clearly targeted primarily to millennials and gen-z with the proposition and messaging suggesting that due to all
the solutions the One account offers, it is the one and only account to take care of their financial needs.
So what are the financial features and services included:

The account includes 'Wealth Booster' for access to new tools, tips, solutions  and support designed to help customers plan 
better for their financial future.  ‘Wealth Booster’ provides:
• Wealth Know-how' guide to help customers build your basic financial knowledge online with our new
• Ability to chat with a 'Wealth Coach' about any investment or insurance questions.
• Access 'Wealth Made Easy' - financial tools and solutions made for investors of all levels.

The one to shop and travel with
Customers also get a 12 currencies HSBC Mastercard® 
Debit Card with no transaction fees and no annual fees. \

The one to build your wealth with

The one to treat yourself with
Plus, when using the HSBC Red Credit Card customers earn 
4% RewardCash for online shopping. With the card they can 
share RewardCash with friends and family, or use them to 
settle bills.\\\\

“This is the future of banking: low-cost, high-quality services that are accessible by our customers,” said Brian Hui, HSBC’s Hong 
Kong head of customer propositions and marketing.
As an early bird offer new customers who sign up for the account between 27 October 2020 and 31 January 2021 can earn 10% 
p.a. cash reward for 2 months.

CIBC Alerts that help clients keep on top of finances take centre stage in new campaign
(Canada)

• Fraud alerts by phone, email or text if unusual activity occurs on any of their accounts. Clients can then verify the activity or 
report it as fraud. To receive fraud alerts, clients should check their contact information is up to date by signing on to CIBC 
Online Banking to review and update their details in the "My Profile" section. Watch the spot here.

CIBC has launched a new brand campaign highlighting digital tools that can help customers stay on top of personal finances.
The campaign features CIBC Alerts, which allow clients to stay on top of their finances through their mobile device, ensuring
there are sufficient funds in their account to cover an upcoming payment, stay on top of credit card purchases and be advised
if any suspicious activity occurs on their accounts.
Alerts featured in the campaign include:

• Smart Balance Alert when 
an account balance has 
insufficient funds to cover an 
upcoming pre-authorized 
payment or cheque. Clients 
can then transfer or deposit 
funds by noon the same day 
to avoid a declined payment 
or a non-sufficient funds 
(NSF) fee. Watch the 
spot here.

https://www.hsbc.com.hk/accounts/products/one/
https://www.hsbc.com.hk/credit-cards/products/red/
https://www.youtube.com/watch?v=CqczlLafsEo
https://www.youtube.com/watch?v=0jwUtSVFP2I


Starling Bank launch Kite debit card for kids at £2 per month
(UK)
Starling has launched Starling Kite, a debit card for children aged 6-16 with the freedom and benefits similar to a child bank 
account. As young people across the UK prepare to go back to school, the card will provide them with a contact-free way to pay 
post coronavirus pandemic.
Costing £2 per month per card, Starling Kite is linked and charged to a parent or guardian’s personal bank account with 
Starling. The £2 fee is charged to the parent's account. The debit card can be used in-store, online and used to withdraw a 
maximum of £100 from ATMs.
Parents can allocate up to £5000 to the card from within the Starling app and will have complete visibility and oversight of 
transactions, withdrawals and can even receive instant payment notifications when the card is used. If the child’s card is lost or 
stolen, funds can be locked from the adult’s mobile banking app. Kite cards also include blocks for certain merchants in order to 
keep children safe. These include gambling merchants, nightclubs and bars.
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RHB begin mass-media advertising for Asia-Pacific's first recycled plastic debit card
(Malaysia)
New print ad on the front cover of StarBiz on 1 September 2020 for the RHB Visa WWF Debit Card-i that launched in June 2020 
(read our original report here).
The card is billed as Asia-Pacific's first recycled debit card. As shown in the below ad, RHB is promoting the opening of a deposit 
account with each account opened resulting in the bank donating RM3 to University Malaysia Terengganu (UMT) to "conserve 
marine life and help save our oceans."

The debit card has the child’s 
name printed on it, providing a 
sense of responsibility and 
ownership and offers a variety of 
budgeting and money 
management tools, encouraging 
positive habits and financial 
awareness.
Once children turn 16 they will 
be invited to open a Starling 
teen account for 16-17 year 
olds, which will automatically 
change to a Starling personal 
account after their 18th birthday.
A recent entry in Starling’s 
Money Explained series details 
how parents and guardians can 
help their children save up and 
build confidence in money skills 
- the article can be read here.

https://www.starlingbank.com/current-account/kite-debit-card-for-kids/
https://www.bankbulb.com/list/2020/june/rhb-bank-unveils-first-eco-friendly-recycled-plastic-debit-card-asia-pacific
https://www.starlingbank.com/blog/saving-up-for-something-special/
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Tesco Bank implements 'Pay by Bank' technology for credit card debt repayments - first 
in UK
Tesco Bank is to become the first UK bank to introduce new technology that allows its credit card customers to more easily 
manage and pay their balance.
The ‘Pay by Bank’ facility will be provided by Tesco Bank and enabled by Mastercard’s Open Banking Connect™ service. It 
allows Mobile and Online credit card customers to make payments directly from their current account via electronic payment 
services.
The new feature is made possible as a result of Open Banking legislation, and Tesco Bank is the first in the UK to introduce it for 
the payment of credit card balances. The main benefits for customers are:

• Simplicity – Pay by Bank delivers a straightforward way for customers to pay their credit card directly from a current account. 
Customers do not have to remember any account details or find their debit card to make a payment.

• Visibility – The Pay by Bank method of payment allows customers to view their current account balance before deciding how 
much of their credit card to pay – and see their bank balance update instantly.*

• Security – Customers can make safe and easy payments from non-Tesco Bank current accounts using their bank’s usual 
online or mobile app login details to verify payment.

Tangerine bills itself as the first exclusively 
digital bank to offer Visa Debit - coming this Fall
(Canada)
Beginning this fall, Tangerine Bank is giving Chequing clients a new 
way to pay with Visa* Debit, which will be available in two Card designs 
for clients to choose from. The press release states that "Tangerine 
Bank is the first exclusively digital bank in Canada to offer Visa Debit◊."

As a launch promotion Tangerine Bank has 
started offering Chequing clients - and new customers 
- a chance to win one of five prizes of $10,000. To 
participate client must opt in for a free upgraded 
Tangerine Client Card with Visa Debit before October 
13, 2020 and choose their preferred Card design.
Tangerine lays out the card benefits as follows:

• A Tangerine Bank exclusive: Added Client 
personalization with the choice of two card 
designs – a bold matte orange or a sleek grey, 
both with vertical designs and finished with 
metallic logos – making Tangerine the first Visa 
Debit issuer in Canada to offer card design 
options**.

• Control in your hand: Like any debit card, Visa 
Debit only uses money from your Chequing 
Account, but gives you more freedom to safely 
shop online and internationally‡ everywhere Visa 
is accepted.

• Shop online with confidence: With Visa Zero 
Liability1, you don't pay for unauthorized 
purchases. This is in addition to Tangerine's 
existing robust security measures. More 
information can be found at tangerine.ca/security. 
Plus, using a Card is safer than having cash in 
hand, because we can replace your Card, but you 
can't replace your cash!

• Make online purchases with ease: Visa Debit lets 
you shop at your favourite online stores with more 
than 1.5 million online merchants that accept Visa 
in Canada.2

• Borderless payments: Use Visa debit to shop 
internationally – make online purchases from 
more than 55 million international retailers‡ or in-
store at thousands of retailers that accept Visa.

• Easy bill payments: Use Visa Debit to make 
recurring bill payments online and in person, all 
directly from your Tangerine Chequing Account.

• Continued benefits: In addition to the added 
benefits of Visa Debit, Clients will continue to 
enjoy no fees for daily transactions, free Interac e-
Transfer®, free access to more than 3,500 
Scotiabank ABMs in Canada and other great 
features of the Tangerine Chequing Account.

https://bank.tescoplc.com/news/2020/tesco-bank-introduces-new-payment-technology-for-26-million-credit-card-customers/
https://www.tangerine.ca/en/products/spending/chequing-account
https://www.newswire.ca/news-releases/tangerine-bank-and-visa-canada-team-up-to-introduce-new-visa-debit-later-this-fall-831565654.html
https://c212.net/c/link/?t=0&l=en&o=2909273-1&h=4243655640&u=https%3A%2F%2Fwww.tangerine.ca%2Fen%2Fsecurity&a=tangerine.ca%2Fsecurity


JPMorgan Chase rolling out a travel-focused credit card: the Chase Freedom Flex
(USA)
Chase unveiled the Freedom Flex credit card as well as new cash back offerings for Freedom Unlimited, both available 
starting September 15, 2020. Both are no-fee credit cards and offer opportunities to earn 3% on drug store purchases, 3% when 
dining out or with takeout and eligible delivery services, as well as 5% on travel purchased through Chase Ultimate Rewards®. 
Freedom Flex cardmembers will also enjoy access to Mastercard’s World Elite Benefits and rotating 5% cash back bonus 
categories.
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While travel has 
plummeted 
during the 
pandemic, the 
goal is to attract 
customers who 
might be 
thinking about 
future 
trips, said BJ 
Mahoney, 
General 
Manager of 
Chase Freedom.

Applications will be accepted for the Chase Freedom Flex starting September 15, 2020 and the card will offer a two-part welcome 
bonus:

• Earn $200 cash back as a statement credit after spending $500 on purchases in the first three months
• Earn 5% cash back on grocery store purchases for the first year (on up to $12,000).

The Freedom Flex card notably marks Chase’s 
first new consumer card partnership with 
Mastercard in more than five years. Other cards 
in the Freedom portfolio operate on the Visa 
network. As a World Elite Mastercard, the 
Freedom Flex comes with a slew of benefits 
including:

• Cell phone insurance: Up to $800 per 
claim and $1,000 per year in cell phone 
protection against theft or damage for 
phones listed on cardmembers’ monthly 
bill.

• Lyft: Receive a $10 in credit for every five 
rides taken in a calendar month, 
automatically applied to the next ride and 
capped at once per month.

• Boxed: Get 5% cash rewards on Boxed 
purchases for use on future purchases.

• ShopRunner: Free membership for two-
day shipping and free return shipping at 
over a hundred online retailers.

• Fandango: Double VIP+ points for movie 
tickets purchased via the Fandango app or 
Fandango.com, which can be used 
towards purchasing movie tickets on 
Fandango or towards streaming movies 
and TV shows on FandangoNOW.

What’s especially notable about the rewards 
structure of the Freedom Flex is that it 
competes with, and in some cases outearns, 
two other Chase-owned credit cards: The ultra-
premium Chase Sapphire Reserve® and the 
midrange Chase Sapphire Preferred® 
Card, both of which carry annual fees.

https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fcreditcards.chase.com%2Fa1%2Ffreedom%2Fcomingsoon%3Fjp_cmp%3Dcc%2Ffreedom-teaser-vanity%2Fext%2FCID%2FPID&esheet=52275317&newsitemid=20200831005172&lan=en-US&anchor=Freedom+Flex&index=1&md5=19a7766e945becd81d72ea8ebfc1dd42
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fcreditcards.chase.com%2Fa1%2Ffreedom%2Fcomingsoon%3Fjp_cmp%3Dcc%2Ffreedom-teaser-vanity%2Fext%2FCID%2FPID&esheet=52275317&newsitemid=20200831005172&lan=en-US&anchor=Freedom+Unlimited&index=2&md5=0e75b0385ce1b17e099d8225ed68d45f
https://www.businesswire.com/news/home/20200831005172/en/Introducing-New-Chase-Freedom-Flex-Credit-Card


NAB launches no-interest credit card with 
simply a flat monthly fee if card is used 
in the month
(Australia)
NAB has launched the NAB StraightUp Card, Australia’s first no 
interest credit card. The bank positions the Visa card as a 
"response to Australians wanting more control over their finances."
Customers can get access to credit of up to $3,000 for a flat 
monthly fee with no monthly fee charged if the card is not used. 
There are no other fees or charges. This means NO interest, NO 
annual fees, NO late payment fees and NO foreign currency fees.
NAB Group Executive, Personal Banking, Rachel Slade said the 
NAB StraightUp Card represented a completely new approach to 
credit, “We started with a straightforward idea – to create a card 
with no interest, no annual fees and no late payment fees,” Ms 
Slade said.
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CommBank following NAB in offering interest-free credit cards
(Australia)
CommBank has unveiled its plans for a no-interest payment card - the second of its kind in Australia, following 
NAB's StraightUp card introduced on 10 September 2020.
The Commonwealth Bank’s CommBank Neo card will provide customers with up to $3000 of credit, with no interest payments, 
no late payments, and no foreign currency fees - but with a fixed monthly fee.
The card is set to carry three credit limits - $1,000, $2,000 and $3,000 - and a monthly fee of $12, $18 and $22 respectively.

Like with the NAB StraightUp card the monthly fee will be refunded if no purchases are made in the month and the card 
balance is zero.
Group Executive of Retail Banking Services Angus Sullivan said the program would also offer discounts and cashback offers 
with a range of retailers through CommBank Rewards.
The rewards program is applicable when customers spend with around 80 approved retailers, offering up to $15 cash back on 
purchases.

Ms Slade added the NAB StraightUp Card had been developed 
through extensive customer research and an understanding the 
bank needed to innovate to keep pace with customer demands.
Australia is an active market for Buy Now Pay Later brands such 
as Klarna which is partnering with 
CommBank, Zip, AfterPay, LatitudePay, etc. and the NAB 
StraightUp Card is intended to offer an attractive alternative ill offer 
an alternative as unlike Buy Now Pay Later services, NAB 
StraightUp Card offers a continuing line of credit, is available to use 
anywhere Visa is accepted, has no late payment fees, and allows 
customers to repay balances over a longer period of time.
Along with the no use, no pay feature, the NAB StraightUp Card also 
has lower credit limits than most credit cards and higher minimum 
repayments to help customers take greater control of their debt.

http://www.nab.com.au/straightup
https://news.nab.com.au/news_room_posts/nab-launches-australias-first-no-interest-credit-card/
https://www.nab.com.au/personal/credit-cards/nab-straightup-card
https://www.commbank.com.au/credit-cards/commbank-neo.html
https://www.klarna.com/au/
https://zip.co/
https://www.afterpay.com/index
https://www.latitudepay.com/
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Boubyan Bank launches the first NFC-enabled 
vertical metal credit card, reserved for loyal 
customers
(Kuwait)
Boubyan Bank has launched a metal, vertically designed Special 
Edition World Elite Mastercard credit card for customers who have 
been with the bank for over 15 years.
Boubyan Bank's Executive Manager – Card Products, Youesf Al 
Majed said: "This special & unique card in the Middle East and 
Africa, launched in collaboration with IDEMIA International will be 
available exclusively for customers who have been with Boubyan 
Bank for over 15 years since its foundation.”

Affin Bank unveils a dual credit card offer for 
millennials - a 3% Visa cash back card and a 
Mastercard offering 3X rewards
(Malaysia)
Affin Bank Bhd has unveiled Affin Duo, a dual credit card product aimed 
at millennials earning a minimum salary of RM2,000 per month.
The card offers customers 3% cash back on digital transactions, reload of 
e-wallets, auto billing payment such as Insurance premiums, utility bills 
and digital subscriptions plus 3X Affin Rewards Points for everyday 
spending.
The Affin Duo dual credit card product consists of the Affin Bank Visa 
Cash Back credit card and Affin Bank Mastercard Rewards credit card 
which would be issued jointly.
Affin Bank CEO Wan Razly Abdullah Wan Ali said at the launch 
"Malaysian consumers are starting to shift to e-commerce channels to 
make purchases for their items and this digital adoption curve has further 
accelerated due to the pandemic."
In-line with the launch, card members can participate in an "Apply and 
Win" campaign from August 28 2020 to February 28 2021 and stand a 
chance to win one grand prize of exclusive Proton by making a minimum 
retail spend of RM100 within 45 days from card approval date.

Further promotional activity is based around 
the slogan of "For the both sides of you" as 
shown in this launch video.

Affin is also running a TikTok challenge 
#DoTheDuo for the chance to win prizes. To 
participate people have to: 1) Like and 
Follow AffinMy Facebook page. 2) Post their 
AFFIN Duo TikTok dance and tag 3 friends 
to join. 3) Ensure to 
include #XperienceAffinDUO & #DotheDUO
in their caption. 4) Ensure their profile is set 
to Public.

Screenshots of the video promoting the #DoTheDuo TikTok challenge

https://boubyan.bankboubyan.com/en/cards/special-edition-world-elite-mastercard/
https://www.affinonline.com/affin_duo
https://www.youtube.com/watch?v=0eaa7LZ-0Z4
https://www.facebook.com/AffinMy
https://www.youtube.com/results?search_query=%23XperienceAffinDUO
https://www.youtube.com/results?search_query=%23DotheDUO


DBS recreates Zouk nightclub on multiplayer game Fortnite to help promote 
Live Fresh Visa card to clubbers and gamers
(Singapore)
DBS Bank has recreated Singapore's beloved Zouk night club on multiplayer game Fortnite. The campaign aims to reach a 
younger audience (gamers and clubbers) for the launching of the bank's Live Fresh credit card which offers cash back 
incentives for e-commerce purchases.
The club is an almost identical replica both outside and inside. Special in-game challenges have been developed to get users to 
collect as many points as possible, with both fans of the legendary club and Fortnite enthusiasts invited to share their 
experience of #LiveFreshClub in special reaction films.
“We wanted to bring a differentiated experience to both clubbers and gamers, who are a core part of our DBS Live Fresh Card 
base,” said Bee Bee Lim, the head of customer marketing at DBS.
Watch the DBS campaign trailer here.
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Screenshot from Live Fresh card website

Screenshots from DBS Campaign trailer

ABN AMRO introduces step-by-step sustainability plan for home owners
(Netherlands)
In collaboration with sustainability expert HomeQgo, ABN AMRO will now offer all consumers consulting an ABN AMRO 
mortgage adviser a personal, step-by-step plan for creating an energy-efficient home. HomeQgo’s sustainability advice will be 
fully integrated into the mortgage adviser’s advice. This simplifies the whole process, from orientation to (possibly) taking out 
a mortgage which also covers the sustainability measures. It also makes things easier for the client and the adviser.
More than 80% of ABN AMRO’s mortgage advisers have obtained the Adviseur Duurzaam Wonen (Sustainable Home 
Adviser) certificate, giving them the expertise they need 
to discuss this step-by-step plan with their clients. 
ABN AMRO expects to offer 100,000 of these plans to 
its clients in the next few years.
In addition to this solution for its own mortgage advisers, 
ABN AMRO is exploring opportunities for providing 
intermediaries with sustainability advice for their clients.

https://www.dbs.com.sg/personal/cards/credit-cards/live-fresh-dbs-visa-paywave-platinum-card
https://www.youtube.com/watch?v=EOgrtNQAalE&feature=emb_logo
https://www.homeqgo.nl/
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Customer opinions on BBVA's digital experience increase personal loan purchase 
by more than four percentage points
(Spain)
BBVA added to its 'app' in Spain (Android and iPhone ) in mid-2019 the possibility of evaluating the digital purchasing of its 
financial products.
Now BBVA has shown the results, with analysis between January and April 2020, BBVA clients interested in an immediate 
personal loan who consulted the scoring and comments of other users about the digital process of applying for a loan, accounted 
for 4.4 percentage points increase in customers deciding to purchase the loan.
The 'feedback' of users who took out a personal loan resulted in an average evaluation of 9.5 out of 10 during the first semester 
of 2020 with a total of 10,830 opinions.

Through the app 'feedback', customers can rate their 
digital experience from 1 to 5, as well as add a 
comment or assessment about the application 
process through BBVA's 'online' channels. This 
information is available to all other customers who 
want to access a personal loan. BBVA will soon 
incorporate the feedback option for other products that 
can be purchased digitally, starting with credit cards.

Suncorp campaign aims to help Australians “Make Their House More Home” with tips to 
help home owners budget, save and spend better
(Australia)

The second element is a content marketing series, ‘From House to Home’.
“This marketing and brand campaign emphasizes that Suncorp can help customers meet their home goals, and brings to life 
some creative examples of other households doing the same,” said Suncorp head of group brands, Tammy Hall.
“Whether it’s by budgeting like a boss with zero account keeping fees and sub-accounts, or taking advantage of our refinancing 
cash bonus, Suncorp is there to help Australians, including keen renovators inspired by this year’s The Block.”

Campaign videos on Suncorp's YouTube channel

The campaign launched nationally in parallel with The Block in 
August 2020.

Suncorp has partnered Channel Nine’s The 
Block TV series to launch a campaign calling on 
Australians to “make their house more home”. The 
campaign insight is that with more people spending 
more time at home it is apparent to home owners 
that their homes are more important than ever so 
many are looking to improve their property by 
renovating and redecorating.
Part of the campaign includes a one-minute film 
featuring a space-challenged Australian family with 
two brothers who compete each day in their own 
unique way for the nightly rights to the top bunk. ‘Make Your House More Home’ spot

https://www.bbva.com/es/es/que-puede-hacer-un-cliente-en-la-app-de-bbva-espana/
https://play.google.com/store/apps/details?id=com.bbva.bbvacontigo&hl=es
https://itunes.apple.com/es/app/bbva-espa%C3%B1a/id325813155?mt=8
https://www.bbva.com/es/es/las-opiniones-de-los-clientes-sobre-la-experiencia-digital-de-bbva-aumentan-las-contrataciones-de-productos-en-mas-de-cuatro-puntos-porcentuales/
https://www.bbva.com/es/?utm_pais=espana
https://www.bbva.es/personas/productos/prestamos/prestamo-preconcedido.html
https://www.youtube.com/watch?v=9n5_X13SG78
https://www.suncorpgroup.com.au/news/news/suncorp-the-block-2019
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Standard Chartered introduces 
Amazon instalment payment 
programme
(United Arab Emirates)
Standard Chartered Bank and Amazon.ae 
announced the launch of new instalments 
payment plans which allows Standard 
Chartered credit cardholders shopping on 
Amazon.ae to seamlessly convert their 
purchases into monthly instalments for a period 
up to 12 months.
Payfort, an Amazon company, is enabling the 
service through using its online payment 
gateway. The new service allows customers to 
convert their purchases into installment plans 
online without calling the bank or filling in any 
forms.
Standard Chartered joins other banks in the 
region offering the service. Emirates NBD 
(ENBD), Mashreq Bank, Abu Dhabi Commercial 
Bank (ADCB) have offered since 2015.

CIBC works to assure potential home buyers that despite 
current economy getting a mortgage is still possible
(Canada)
CIBC has started running the below print ad - seen first in the Vancouver Sun on 
3rd September 2020 - which clearly addresses new home buyer concerns that tighter 
mortgage restrictions are in place due to the current economic uncertainty from the 
pandemic.

The ad points readers to cibc.com/mortgages at which a direct answer 
to the question posed in the print ad is not directly referenced, but the 
website does convey a sense of normalcy and positivity with plenty of 
information, tips, guidance, promotional offers and calculators for FTBs 
and mortgage switching.

CIBC mortgage homepage screenshot

ICICI Bank running ‘Home Utsav’, a virtual 
property exhibition, along with special interest 
rates and fee waivers
(India)
ICICI Bank is running a virtual property exhibition called 'Home 
Utsav’ that digitally showcases real estate projects in key cities across 
the country. The exhibition is available for everyone, including non-
ICICI customers. Visitors to the site can browse through developers' 
projects online and also avail exclusive offers such as attractive interest 
rates, special processing fees and digital sanction of loans, on buying a 
property through this exhibition.
The first ‘Home Utsav’ exhibition has been launched for the Mumbai and 
Pune region, where over 100 projects by more than 60 developers are 
being showcased. The exhibition can be accessed 
on www.homeutsavicici.com. The Bank will organise ‘Home Utsav’ in 
some other big cities across the country including Bengaluru, Chennai, 
Hyderabad, Kolkata and Delhi NCR, and Gujarat.

Snapshot of ‘Home Utsav’ webpage

Print Ad

https://www.cibc.com/en/personal-banking/mortgages.html
https://homeutsavicici.com/
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HSBC (Taiwan) unveils i-Invest platform for millennials allowing them to directly buy 
stocks listed in the US and Hong Kong
HSBC Bank (Taiwan) (匯豐台灣商銀) has unveiled a 'refreshed HSBC Advance' platform which includes a wealth management 
component aimed at people aged 25 to 40, as more young people prefer investing over saving amid a low-interest environment, 
the bank said.
Called i-Invest, the platform allows clients to directly buy stocks listed in the US and Hong Kong, ETFs, Unit Trusts and exchange 
their New Taiwan dollars into nine foreign currencies, the bank said. It also provides personalized tools on market news update 
and trends.
The strategy of focusing on foreign shares instead of local shares is based on HSBC’s leverage in its global network and intense
competition from local stocks brokerages, HSBC Taiwan retail banking and wealth management vice president Christine Lee (李
瑜芬) told a news conference in Taipei.
“We noticed that young investors generally prefer US shares to domestic shares, as they want to pursue higher returns even at
the cost of higher risks. Compared with local stocks with stable dividends, some US stocks are more attractive, despite greater 
volatility,” Lee said.
The bank would consider whether to add local shares to the platform after receiving clients’ feedback, she added.

DBS promote new 'Map Your Money' feature on NAV Planner
(Singapore)

Evy Wee, Head of Financial Planning and Personal Investing, 
DBS Singapore, said: “We’ve found that many procrastinate on 
retirement planning because the different rules, calculations and 
information required to get started can often be intimidating. Our 
retirement solutions aim to simplify a complex journey. For Map 
your Money, customers simply need to indicate their retirement 
aims, and the tool does the rest of the work – automatically taking 
into consideration varied factors such as cashflows, income, 
lifespan, CPF, SRS rules and schemes – to provide the requisite 
retirement projections and insights. There is no magic number 
that customers need to set aside. All they need is to ensure they 
have sufficient money to fund their desired quality of life after they 
retire, and our solutions easily map the way forward for them.”

Digital ad takeover of The Straits Times

The “Map Your Money” function in NAV 
Planner pulls together customers’ existing 
assets and projects their future income, so 
they can better visualise their future 
cashflow situation via an integrated chart

DBS began on 2 August to roll out the 'Map Your Money' 
function, integrated within DBS’ digital advisory tool NAV 
Planner. With the feature DBS customers can plan for 
their retirement as it pulls together customers’ existing 
assets held within and outside DBS, and projects their 
future income based on pre-defined assumptions, so they 
can better visualise their future cashflow situation via an 
integrated chart.
'Map Your Money' also integrates baseline CPF and SRS 
rules to provide a hassle-free experience for customers 
when assessing their financial future. They can then 
choose from a menu of investment solutions, designed to 
be accessible to all, to boost their investment portfolios.

https://www.hsbc.com.tw/en-tw/advance/#i-Invest
https://www.dbs.com.sg/personal/deposits/digital-services/nav-planner?cid=sg:en:cbg:dbs:dis:sph:pst:ban:nav:fy20-navplnr-retire:na:na&dclid=CJG9ovqCt-sCFdnIuwgdjDIE2g
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Wealthfront launch first Self-Driving Money™ service automating clients savings strategy
(USA)
Wealthfront launched a service called Autopilot that automates a client's savings plan so they no longer need to manually monitor 
accounts and move money around in what they refer to as Self-Driving Money™.
Autopilot can be set up in a couple of minutes 
and then monitors your account daily to 
ensure clients only keep the amount of cash 
on hand that they really need. When 
their balance exceeds their prescribed 
amount by at least $100, Autopilot 
automatically schedules a transfer of the 
excess cash to either a Wealthfront Cash 
Account or Investment Account. Clients 
always have 24 hours to cancel the transfer 
before it happens.

"Our clients are diligent savers and follow best practices to grow their savings, 
but they struggle to prioritize managing their finances among a long list of 
competing priorities," said Chris Hutchins, Wealthfront's Head of Autonomous 
Financial Planning. "This can lead to missed days in the market or missed days 
of compounding interest, which has a huge negative impact on your long term 
net worth. Autopilot is your free financial assistant, automating your financial 
tasks to ensure your savings are put to work immediately in the best account 
for your goals."

Hang Seng mobile investing app to offer loans for trading in newly-listed IPO stocks
(Hong Kong)

Hang Seng Bank Invest Express IPO application screenshots

Hang Seng which launched their 'Hang Seng 
Invest Express’ mobile app in 2019 has 
expanded its scope with the introduction 
of IPO subscription and financing services to 
enhance the mobile securities trading 
experience for customers.
Subscribing to an IPO via ‘Hang Seng Invest 
Express’ can be completed in three easy 
steps. Together with the addition of latest 
news on IPO stocks, customers can now 
make their securities investment decisions 
without changing over to other platforms. 
Customer can also track the performance of 
the newly listed stock in-app easily, where 
first day performance, cumulative 
performance and open subscription rate of it 
would be shown.
Customers with IPO financing needs can 
now apply for funds within the app and enjoy 
more financial flexibility. With a single tap on 
one of the special tags showing the types of 
IPO Financing available, customers will be 
shown an easy-to-understand overview of 
the loan size, the deposit required and an at-
a-glance breakdown of the cost of the 
financing to facilitate their decision making in 
planning their financing needs.

https://blog.wealthfront.com/meet-autopilot-a-new-service-that-automates-your-savings-strategy/?utm_source=facebook&utm_medium=organic_facebook&utm_campaign=autopilot_launch2&fbclid=IwAR0_8gYvJh4w50x4LVLXhLmF08BnNk--jtgOOm0pQ9iOGJ3Q3jfeGOzbhYM
https://www.wealthfront.com/cash
https://www.hangseng.com/en-hk/investment/market-express/stock-quote/


The videos come on the heels of the bank’s “Your Bank for…” ad campaign launched in August that highlighted BBVA’s efforts 
to help people and businesses take the first steps in their recovery from the ongoing pandemic and reach financial milestones
in the future. The campaign is centered around a message of resilience during a time of financial uncertainty, highlighting the 
bank as a responsive partner and valuable resource.

“With dramatic animation, we’re able to 
highlight more emotions and actions for a 
more robust viewing experience,” said 
BBVA USA Chief Marketing Officer 
Enrique Cornish Stanton. “The message 
comes across in a bright, clear way. We 
felt these videos would resonate with small 
business owners, give them hope, and 
show them that BBVA is on their side. 
Small businesses are the lifeblood of the 
areas in which they operate, and their 
survival is essential to their communities’ 
own well-being. We wanted to portray that 
message in a unique way, and I think we 
achieved that.”
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BBVA USA goes animated in new videos aimed to uplift small business owners amid 
pandemic
(USA)
Building on its current “Your Bank for…” marketing campaign, BBVA has produced two new animated videos in response to 
the pandemic-related challenges small businesses are currently facing.
The two videos were produced for social media promotion and were designed to show how closely connected small 
businesses are to their local communities. By helping small businesses through their pandemic recovery efforts, the bank is 
also helping communities move forward with positive expectations through the recovery.
One video runs approximately 60 seconds in length, while a shorter, condensed version has a 15-second runtime.
Both videos begin with a mask-wearing business owner attempting, and failing, to open his business’ security door alone just 
before dawn. A passerby assists the owner in lifting the heavy door as a beam of light shines through the opening. Other small 
businesses open their doors, brightening and revitalizing the surrounding city area. Both videos conclude with the following 
line: “BBVA is your bank for moving forward again.”
To view BBVA’s new animated videos, click here and here. Screenshots from TV spot

RHB launches #JomSapot campaign to promote 
SMEs to consumers
(Malaysia)
RHB Banking Group has launched its #JomSapot campaign as a platform 
for small and medium enterprises (SMEs) to promote their products to 
consumers.
In a statement today, RHB said the three months long campaign from 
Sept 1 to Nov 30, 2020 is held in conjunction with Malaysia Day 
celebrations and aimed at accelerating business activity growth, 
supporting local businesses to stay afloat while giving consumers greater 
value for money.
RHB said the #JomSapot campaign website redirects online traffic into 
actual purchases through a pledge system which is integrated with social 
media, enabling customers to publicly share their support for local 
businesses. Consumers can then proceed to the outlet of the chosen SME 
retailer to make their purchase.
RHB group chief marketing officer Abdul Sani Abdul Murad said the 
initiative goes beyond providing a marketing platform to local businesses.
“It includes promotions and marketing support capabilities which RHB will 
invest to help create awareness for these businesses and to encourage 
Malaysians to shop with them.
“RHB customers who made these purchases with their RHB credit card, 
debit card or DuitNow QR through RHB’s mobile banking app would stand 
to enjoy cashback up to RM650, thus giving our customers further added 
value on their purchases,” he said. Section of campaign website

https://www.bbva.com/en/bbva-usa-launches-your-bank-for-video-advertisements-in-an-effort-to-assist-in-pandemic-recovery/
https://www.bbva.com/en/bbva-usa-launches-your-bank-for-video-advertisements-in-an-effort-to-assist-in-pandemic-recovery/
https://www.youtube.com/watch?v=NYGz5mV--cA&feature=youtu.be
https://www.youtube.com/watch?v=vyb_IShDTI8&feature=youtu.be
https://www.youtube.com/watch?v=NYGz5mV--cA&feature=youtu.be
https://www.youtube.com/watch?v=vyb_IShDTI8&feature=youtu.be
https://rhbjomsapot.my/
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Square launches On-Demand Pay & 
Instant Payments features
(USA)
Square announced the launch of two new features 
that enable Square Payroll customers and their 
employees to more easily and effectively manage 
their cash flow: On-Demand Pay for employees, 
and Instant Payments for employers.

On-Demand Pay
Each pay period, eligible employees using On-Demand Pay 
can transfer up to $200 of their earned wages whenever they 
need them, for free to Cash App, Square’s mobile payment 
service that allows individuals to spend, send, store, and 
invest money. Some employees will also have the option to 
transfer their on-demand pay to a linked debit card for a 1% 
fee per transfer, not to exceed $2. There is no change to how 
or when the employer processes payroll when employees use 
this feature; instead, Square Payroll automatically adjusts the 
employee’s earnings when the employer runs their next 
regularly scheduled payroll. Eligible employees can access 
On-Demand Pay directly within the Square Team App after 
clocking out, or through their shift summary email.
Caroline Hollis, GM of Square Payroll. “Because businesses 
still run payroll on a fixed schedule, employees are paid days 
or weeks after they’ve worked. We created On-Demand Pay 
for employees so they can access their earnings when they 
need them, as soon as their shift has ended. For employers, 
it can take up to four days for payroll funds to move from their 
bank account to their team. With Instant Payments, 
employers can now fund their payroll instantly, getting money 
to their team faster.”

Instant Payments
Traditionally, it takes up to four business days for payroll funds 
to move between an employer and their employees. This 
means business owners have to plan carefully in advance and 
forgo multiple days of valuable cash flow to run payroll on time.
Instant Payments allows Square Payroll customers to fund 
their payroll using the money in their Square Balance, where 
sales they process via Square are stored. By expanding the 
functionality of an employer’s Square Balance and enabling 
Sellers to select it as a payment source, Square receives 
confirmation of payroll funds instantly and can initiate payouts
to employees immediately. Team members and contractors 
who have elected to be paid via Cash App receive their pay 
within minutes, while those paid via direct deposit get their pay 
as soon as the next business day.
Employers can offer the feature to their employees at no 
additional cost. Instant Payments is available to all Square 
Payroll customers that have a Square Balance at no additional 
cost.
Watch the Instant Payments introductory video here.

Otaara note: The On-Demand Pay feature is a 
particularly interesting new option in light of the 'Get Paid 
[2 days] Early' feature pioneered by Chime in 2018 then 
copied by other neo-banks like N26 and Varo Money in 
the US and Monzo in the UK.

Hong Leong Bank has introduced Hong Leong Bank Tap On Phone, 
contactless mobile payment acceptance service using Android mobile devices 
enabling all Malaysian businesses can now transform their Android 
smartphones into payment terminals for credit and debit card transactions on 
VISA, MasterCard and MyDebit payments.

The new contactless payment solution is 
intended as a cost-effective option for micro 
and smaller businesses as they no longer 
need to rent and pay monthly maintenance 
fees for separate card payment terminals.
According to the release the contactless 
payment solution is easy to set up. 
Customers just need to download the Hong 
Leong Bank Tap On Phone App available on 
the Google Play Store to turn their mobile 
devices into payment terminals. Much like a 
credit card terminal, SMEs can accept 
payments below RM250 without a PIN 
number. Additionally, Hong Leong Bank Tap 
On Phone will issue digital receipts via email 
or SMS to customers

Hong Leong Bank introduces Tap on Phone for accepting card payments
(Malaysia)

https://squareup.com/us/en/press/square-payroll-on-demand-pay-instant-payments
https://squareup.com/help/us/en/article/6917-square-payroll-pay-your-team-faster-using-your-square-balance
https://www.youtube.com/watch?v=wIV5GN5R9mc&feature=emb_logo
https://www.chime.com/get-paid-early/#:%7E:text=Chime%20ensures%20that%20you%20get,the%20funds%20available%20to%20you.
https://www.varomoney.com/early-direct-deposit/?__cf_chl_captcha_tk__=7da5a9b1473fcd17f2f55313c92116b43a294e91-1600295107-0-AUIqC3uIuNVnbIOTbixdeBOE4HqVeMG4Xoawz5zaHzHOwfKcMLzxhcDAvQyrmejfJfFVi0EaL6xKz1XAYMZhYmKZjH8QHAgzpnNk_5iYN84Qk2ljfLwED3m6jwAXVsuUd_VDVcJwbxqefWaVNCs4Ua0VH1fLxUpE1kjmZg9QeyFLvaGd-eX8HINHZ6XFU9OtC1FDsGvohqHC2PsIWAXdq1W72dsS5hQvikBi0cliJ8C0keQCwWnV2kQdnVTxgWez4v_7Ei0jmeJeIUNesCuRK7_sWFcOH_0KqrTJA6mU8x4TqAJGzO-fkYUtJCoKjP10tFplGQbBlLcKtFnvHgT49Dvr2XJKTrISzPSX4CykRvfOO-wIepAwYtAN8XJyc6qInkPWZzFAuKgtZQlC7dJh-rTv8mQhNGdPqzuwV-O6TKM4oXO4mOmPDeL8ZvUmDNmVTjLf9djwx5uzsY6tJA4X7aN8i7HNsbeftZsHgvvxldsurRaaVFi1ygm0g6S6_JBHocVyGjsHqYmiIJmRCgOKfCyBa9ZKE59-cpEJsvtqoyaLLcuyUyLMyEgMy8lqbpq-aKu9jhFx_zDhgptsCkdBVuM
https://monzo.com/features/get-paid-early/
https://www.youtube.com/watch?v=wIV5GN5R9mc&feature=emb_logo
https://www.hlb.com.my/en/business-banking/group-sme-banking/deposit/merchant-services/tap-on-phone.html
https://www.hlb.com.my/en/personal-banking/news-updates/hlb-introduces-new-mobile-based-contactless-payment-solution-hlb-tap-on-phone.html
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Huntington introduce 24-Hour Grace® for 
Business and a No Overdraft Fee $50 Safety Zone 
for consumers and businesses
(USA)
Huntington has introduced two new features in its overdraft-protection 
lineup - 24-Hour Grace for Business and a no overdraft fee $50 Safety 
Zone across all deposit products.
The new features are intended to help customers navigate the current 
recession caused by the pandemic and manage their long-term 
financial health.
According to Huntington, 24-Hour Grace is a service that gives 
consumer, business and commercial customers additional time to cover 
overdrafts on their checking accounts. With 24-Hour Grace, Huntington 
will automatically waive the overdraft fee as long as the customer 
makes a deposit during the next business day to resolve the overdraft.
The new feature is available for free on all Huntington consumer, 
business and commercial checking, savings and money market 
products.

Huntington is also introducing a no overdraft fee $50Safety Zone that is 
safe from overdraft fees as long as the account is overdrawn by $50 or 
less. When consumer or business customers overdraw their accounts, 
they will now have a no overdraft fee $50Safety Zone before seeing an 
overdraft fee – an increase from the previous $5 limit.
"Our customers continue to influence our new products and services, 
and we're making bold moves as part of our ongoing commitment to 
put them first," said Andy Harmening, Huntington's director of 
Consumer and Business Banking. "Extending 24-Hour Grace to our 
businesses and offering a no overdraft fee $50Safety Zone, across all 
deposit products, will save our customers millions of dollars every year 
at a time when they need it most."
The introduction of 24-Hour Grace® for Business is supported with a 
campaign including two TV spots (see one here and another here) 
which are essentially the same, both rolling through a montage of SME 
businesses with a voiceover introducing the 24-Hour Grace for 
Business.

Screenshots from one of the TV spots

HSBC Singapore enables SMEs to 
access and utilize receivables 
financing
(Singapore)
HSBC Singapore is enabling SMEs to access and 
utilize receivables financing via Singapore’s 
Networked Trade Platform (NTP).
The NTP, launched by the government in 
September 2018, is a platform which digitises 
paperwork to make government certification and 
third-party commercial services simpler.
HSBC, which is the first to integrate API on 
NTP, said that it successfully concluded a trade 
deal with Singapore-based SME Exceltec
Property Management via the platform.
HSBC's business banking customers that sign up 
to NTP via vCargoCloud (VCC) CamelONE Trade 
Finance will now be able to send receivables 
finance transactions directly to HSBC, instead of 
using several interfaces that reach out to multiple 
banks, HSBC said.

Amex to let small business charge 
cardholders pay bills over time
(USA)
American Express is embedding Pay Over 
Time in our family of Green, Gold and Platinum 
Business Cards at the start of their November 
billing cycle. This will apply to both new and 
existing Card Members.
Pay Over Time gives business owners the option 
to either carry a balance with interest on eligible 
purchases of $100 or more, or to pay the balance 
in full, providing more flexibility to pay based on 
what’s best for their business. These Cards will 
continue to have no pre-set spending limit, 
tailored to each customer, and Card Members 
can turn the Pay Over Time feature off and back 
on at their discretion, giving them greater control 
of how they want to pay.
Pay Over Time has been an opt-in feature for 
many years, and we’ve seen 55% of existing 
Business Card Members choose this option, with 
the majority using it to ramp up inventory for busy 
seasons, or when they are waiting on an 
incoming payment, or to buy in bulk for a 
discount. In recent years, we’ve heard from 
customers that they would like to have this 
payment flexibility feature available from day one 
of membership, as it helps them better manage 
evolving cash flow needs.

https://www.huntington.com/Personal/checking/24-hour-grace-overdraft-fee-relief
https://www.youtube.com/watch?v=uEUmpGAJ2pM
https://www.youtube.com/watch?v=aOcQMa6jB9o
https://www.americanexpress.com/en-us/benefits/payment-flexibility/pay-over-time/frequently-asked-questions/
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Maybank launches SME financing solution with 
10-min approval process
(Malaysia)
Maybank has unveiled Maybank SME Digital Financing solution, a 
digital financing solution that approves SME loan applications within 10 
minutes.

Maybank’s SME Digital Financing is “the first in the market to offer an 
end-to-end digital experience”, according to the banking group in a 
press release. 
“Machine learning enabled, the entire process from application to 
approval is designed to be completed within 10 minutes, setting a new 
benchmark for turnaround time for SME financing in the country,” it 
added.
Maybank group president and CEO Datuk Abdul Farid Alias states: 
“Using our in-house data and credit knowledge while leveraging 
machine learning capabilities, we are now able to measure the risks of 
our customers better, and provide financing even to start-ups which 
have only been in operation for one year.”
He added that it has been a constant challenge for banks to design an 
approach for SME funding where the risks will be acceptable. 
However, by marrying technology and finance, Maybank is now able to 
assess the business viability and extend financing to start-ups which 
often struggle to secure funding mainly due to lack of credit history or 
collateral.
SMEs can apply for financing on SME Digital Financing via its digital 
platforms, Maybank2U or Maybank2U Biz platforms, 24 hours a day 
and seven days a week, without having to visit a branch. Currently, 
three types of loans are offered via the digital channel, consisting of 
SME Online Clean Loan/SME Online Clean Financing, SME Online 
PGX/SME Online PGX–i (70% guaranteed by CGC) and SME Online 
Micro Financing/SME Online Micro Financing-i.
Maybank said the application process requires minimal information 
and no documentation for existing customers.
“Existing customers will be informed of the decision of the application 
as quickly as 10 minutes (provided the customers’ records are in 
order) and funds can be disbursed within one minute upon acceptance 
of the offer for eligible customers,” it added.
Maybank noted that new customers, however, will have to undergo a 
brief on-boarding verification process with no branch visit, prior to 
approval of application, and decisions will be provided within two 
working days.
Registered SME businesses with turnover below RM25 million, 
including non-Maybank customers, are eligible to apply for financing 
via the SME Digital Financing. Approved applicants are able to obtain 
financing from as low as RM10,000 to a maximum of RM250,000 with 
a repayment tenure of up to five years.

ING Wholesale Banking start 'do 
your thing’ global campaign
(Global)
Changemakers. What does it take to be 
one? That is the theme behind IING Wholesale 
Banking’s (WB) newly launched ‘do your thing’ 
global campaign.
The WB campaign explores companies that ignite, 
lead and advocate for sustainable change in the 
world. It honours people who believe progress is 
always possible and who pursue it in a 
responsible way.
The Wholesale Banking website will feature 
regular stories about changemakers. It will also 
host significant amount of new content on sector 
trends and the impact of new technologies on 
transportation and logistics, food and agriculture, 
energy and other sectors.

To mark the launch of the campaign, Business 
Insider has published the ‘Transformers100’ list, 
featuring the top 100 people who have disrupted 
the way they do business in the United States, 
Europe, Middle East and Africa.

Snapshot of Business Insider 
'Transformers100’ list

https://www.maybank2u.com.my/maybank2u/malaysia/en/business/financing/sme_digital_financing.page?&utm_source=facebook&utm_medium=org&utm_campaign=awa-sme-sme-smeloanstp-18092020&utm_content=PR&fbclid=IwAR3ux7SvMkWpGZMWl7weZznU458u838D_y6pY38Nrm7rM-W1rGQzw7nZbcY
https://www.maybank2u.com.my/maybank2u/malaysia/en/business/financing/sme_digital_financing.page?
https://new.ingwb.com/doyourthing?wt_mc=ING_WB_Com
https://www.businessinsider.com/tb/the-list-of-300-people-transforming-business-in-2020-9?international=true&r=US&IR=T
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La Banque Postale encourage 
businesses to take up a green loan to 
convert their operations to renewable 
energy
(France)
New print ad from La Banque Postale in Le 
Figaro newspaper on 22 September 2020 highlighting the 
bank's commitment to green 
finance supporting the energy transition of companies with 
an ambition of financing €3 billion in renewable energy 
projects by 2023.

Supporting the national media placement, La Banque 
Postale released the following introductory video to their 
green loan offering on 17 September 2020:

Société Générale and Mansa start offering personal loans to self-employed
(France)

The application is 100% online with a promise of 
total transparency of fees.

Franfinance, the consumer credit and business leasing subsidiary of Société 
Générale and Mansa have partnered up to market and ease the process of 
giving personal loans to self-employed clients.
Created in 2020 Mansa is a platform that developed a new scoring model 
adapted to self-employed workers in the new economy who have volatile 
incomes and do not have payslips.
Working with Franfinance loans from €500 to €5,000 can be applied for with 
an answer in principle in ten minutes and a decision within 48 hours.
The solution is the result of the bank's Open Banking ambition with easy-to-
integrate Franfinance APIs (recently available) while Mansa takes on the 
real-time qualification through their platform, without any exchange of 
documents.
“By targeting mainly a clientele of entrepreneurs, liberal professions, 
consultants, start-ups or freelancers who represent 12% of the French 
working population, Mansa allows Franfinance to set out to conquer a new 
market. We were seduced by Mansa's differentiating approach and we are 
delighted to make our Budget + revolving credit offer available to enable 
Mansa to pursue its development ” explains Frédéric Jacob-Peron, 
Managing Director of Franfinance.
Otaara note: While professional banking offers for freelancers has grown 
strongly over the last couple of years but this is one of the first solutions 
designed for their personal financing needs.

https://www.labanquepostale.fr/entreprises/services/financement/pret-vert.html
https://www.youtube.com/watch?v=sbIymzPsZwE&feature=emb_logo
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ICICI Bank introduces use of 
satellite data to power credit 
assessment of farmers
(India)
ICICI Bank announced the usage of satellite 
data—imagery from Earth observation 
satellites—to assess credit worthiness of its 
customers belonging to the farm sector. The 
Bank is the first in India and among few 
globally to use satellite data to measure an 
array of parameters related to the land, 
irrigation and crop patterns and use it in 
combination with demographic and financial 
parameters to make expeditious lending 
decisions for farmers. This use of innovative 
technology helps farmers with existing credit 
to enhance their eligibility, while new-to-
credit farmers can now get better access to 
credit. Additionally, since the land verification 
is done in a contactless manner with the 
help of satellite data, credit assessments are 
being done within a few days as against the 
industry practice of upto 15 days.

Westpac advertise their 
commitment to helping regional 
and rural Australia recover from 
a tough year
(Australia)
Having been challenged with monumental 
droughts, bushfires and COVID-19 the last 
year has been exceptionally tough for farmers 
and those living and working in rural Australia.
Recognizing this, the below ad from Westpac 
empathises with the people of these 
communities and businesses and underscores 
Westpac's commitment to helping people 
through and recover from these disasters and 
points readers to search 'Westpac Regional 
Recovery.'

ICICI has been using satellite data for the past few months in over 500 villages in Maharashtra, Madhya Pradesh and Gujarat 
and plans to scale up the initiative to over 63,000 villages shortly across the country.
Commenting on this new initiative, Mr. Anup Bagchi, Executive Director, ICICI Bank, said, “imagery from earth observation 
satellite gives us ground-breaking ability to track many information across large areas in a contactless and highly reliable 
manner. This, combined with demographic and financial details, provides strong information on the land asset of the farmers. We 
believe that usage of this technology will enhance accessibility to credit as new-to-credit farmers will have easy access to formal 
credit, as well as farmers with existing credit lines will be able to securely expand their eligibility. With encouraging response to 
our pilot project in over 500 villages, we will shortly cover over 63,000 villages in the country for lending with this technology.”
The Bank has partnered with agri–fintech companies specialising in harnessing space technology and weather information for 
commercial usage. It has worked closely with them to build reports with over 40 parameters for assessing credit-worthiness of a 
farmer with deep study of the land, irrigation and crop patterns. The analysis is put together using algorithms to analyse images 
available from satellites around the planet. Additionally, the Bank has worked on further scoring models to create indices at
district level, village level as well as for individual land to provide an estimate of the past and future agriculture income, the timing 
of harvest and sources of income, and thus, provide key inputs to credit assessments.
This innovative technology will help farmers, who are existing customers of the Bank as well as non-customers, to avail KCC 
(Kisan Credit Card) loans. KCC attributed one-third to the Bank’s rural loan portfolio of Rs 571.77 billion in the quarter ended 
June 30, 2020.

Print Ad

https://www.icicibank.com/aboutus/article.page?identifier=news-icici-bank-introduces-use-of-satellite-data-to-power-credit-assessment-of-farmers-20202508150716236
https://www.westpac.com.au/help/disaster-relief/
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Bank of Hawaii offers free health check app to local businesses
(USA)
Bank of Hawaii has released a new health screening app called Health Check that is available for free at the App Store 
and Google Play.

UNQUO by SEBx pioneer single card+app to sort work and life expenses for 
freelancers and soloentrepreneurs
(Sweden)

For the self-employed, the line between private and professional 
life can be blurred so UNQUO addresses this with the same 
card and app to also support personal transactions, with an 
algorithm that allows users to easily record the expense 
correctly with a simple finger swipe, which, in the event of an 
error, can also be corrected with a swipe of the finger.
The same can be done when uploading receipts.

Each month, users will receive a report of their sorted 
purchases with VAT automatically calculated.

At this stage, there is no deposit account offering incorporated into UNQUO, and it is not clear whether one will be offered. It is 
simply billed as a solution for all your expenses.

Otaara opinion: The facilitation of expense management and bookkeeping being offered should prove compelling to its target 
audience. Where the proposition could be challenging is with the card acting as a charge card rather than credit card  but
with purchases collected into two separate invoices (one for business and one for personal) at the end of the month for users to
pay off.

With the increasing number of freelancers and other individual entrepreneurs growing in most countries, a number of financial
institutions and FinTech startups (see Tide, Soldo, Curve, indi, Mansa) have rolled out services and propositions to this growing 
segment. Now a new solution from SEBx, the innovation arm of Swedish bank SEB, has started offering a hybrid personal and 
business charge card and app called UNQUO.
Understanding that freelancers and soloentrepreneurs can struggle with keeping personal and business expenses separated 
UNQUO's solution simplifies the process enabling them to better manage both their private and business finances for expense 
management, receipt capture, automated bookkeeping and tax (VAT ) calculations.

The Health Check app was developed by the bank’s own information technology and 
e-commerce divisions and is available to employers and their employees in an effort 
to help local businesses prepare for reopening once Oahu’s “Stay At Home / Work 
From Home” order is lifted.
While the app does not detect COVID-19, when used appropriately, it serves as an 
added layer of protection by allowing individuals who may be exhibiting symptoms, or 
who may have been exposed or potentially exposed to COVID-19 to perform a self-
assessment before they enter the workplace. The app features three questions 
based on the U.S. Chamber of Commerce’s Employee Screening Questionnaire.
Employers may request to see results in the lobbies or entrances of their 
establishments before the employee enters the facility. If employees answer “yes” to 
any of the three questions, they are advised through the app not to enter the facility, 
to avoid contact with others, and to contact their manager.
The health screening app does not ask for any personally identifiable information, 
nor does the app use location tracking or collect/store/share any information. It is a 
questionnaire in which employees may use before entering the workplace.

https://www.boh.com/health-check-app
https://play.google.com/store/apps/details?id=com.boh.BohHealthCheck
https://www.tide.co/
https://www.soldo.com/gb/
https://www.curve.com/en-gb/
https://www.bankbulb.com/list/2019/september/pnc-bank-incubator-numo-launch-indi-independent-workers
https://www.bankbulb.com/list/2020/september/societe-generale-and-mansa-start-offering-personal-loans-self-employed
https://sebx.io/
https://www.unquo.com/


FirstBank is lead sponsor of The Voice Nigeria with 
hopefuls required to have FirstBank account to 
audition
(Nigeria)
First Bank of Nigeria is the lead sponsorship of the TV reality musical talent 
show, The Voice Nigeria, Season 3.
The musical talent hunt show starts with blind auditions to be submitted upon 
being shortlisted after a successful registration, then battle auditions which 
then move out of the rooms and straight into the arenas, with hopefuls having 
to perform in front of an arena audience from the start in the hope of making it 
through to the next stage.
Interested participants need to register via the competion's
website www.thevoicenigeria.com with their FirstBank account number as a 
requirement. For those without a FirstBank account they cab dial the Bank’s 
USSD code, *894*0# to become a FirstBank account holder.
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Lloyds Bank atmospheric new brand spot conveys momentum for moving forward 
whatever the challenges
(UK)
Lloyds Bank broke its latest brand spot on 19 September, created by adam&eveDDB, continuing its message of being by the side 
of people and businesses in Britain, as it has done for over 250 years.
The beautifully produced and atmospheric 60 second TV spot called 'Forever Forwards' is being backed up with OOH, social and 
digital media.
In the opening shot of the TV spot fishermen set out to sea in the early morning as the iconic Lloyds black horse watches over 
them. serving as a reassuring symbol. This scene cuts to multiple other scenes of the horse alongside a farmer in their crop 
harvester, a group of runners on the beach, a pub landlord loading his beer barrels and a young boy learning to ride a 
bicycle. Each scene is full of motion and energy to reflect the sense of a country moving forward.
The closing line underscores the visuals stating, “By the side of a nation that never stands still. Lloyds Bank, by your side”.
Richard Warren, director of Lloyds Banking Group Marketing Communications, said: “The next chapter of our horse story, Forever 
Forwards, recognises and celebrates the resilience of British people and businesses we serve. The advert represents a diverse
range of customers from all across the nation as they move forward, and above all reminds customers that we are by their side
during these extraordinary times.”
Watch the spot here.

Screenshots from TV spot

https://ddec1-0-en-ctp.trendmicro.com/wis/clicktime/v1/query?url=http%3a%2f%2fwww.thevoicenigeria.com&umid=83e0a1be-8e3d-4223-a2be-1f96f76bbfa0&auth=b8a1b7f5ea9c09406a0147cfa3db44917e90dbf1-332f80be851650eb146954a546359a4dfc96f4bc
https://www.youtube.com/watch?v=fH-KLuxi2c8&feature=emb_logo
https://www.youtube.com/watch?v=fH-KLuxi2c8&feature=emb_logo
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TD launch its annual TD Thanks You 
campaign, aimed at thanking and 
rewarding those who are making an 
impact in their communities
(Canada)
TD launched its annual TD Thanks You campaign, aimed 
at thanking and rewarding those who are making an 
impact in their communities. New this year, according to 
the press release, is that TD colleagues are also 
recognized alongside customers, who have demonstrated 
courage and resilience in the face of COVID-19 by helping 
their communities during the pandemic.
Nominated by TD colleagues, these inspiring individuals 
and organizations have delivered care, services and 
support that have helped many overcome the 
unanticipated challenges that appeared due to the 
pandemic, such as Angela Caputo, Chef and Owner of 
The Breakfast Pig in Sault Ste. Marie, Ontario. Angela 
used her restaurant to feed thousands of at-risk youth 
when the pandemic ended school breakfast and lunch 
programs in her neighbourhood, even though her own 
business was facing financial struggles. So, when Angela 
needed critical upgrades to her patio so she could re-open 
her restaurant during COVID-19, TD surprised her with 
new patio furniture, including umbrellas, heaters, awnings, 
plants, fencing, and lights, under the TD Thanks You 
campaign. As a result, Angela credits this award with 
helping her have a record-breaking month in August.
Watch the Angela video here.

Video Screenshots from 'TD Thanks You Angela'

"Across TD, our colleagues and customers as well as 
community organizations that we work with have 
stepped up for one another in incredible ways during 
these challenging times to help solve real issues arising 
due to the pandemic," said Theresa McLaughlin, Global 
Chief Marketing, Citizenship and Customer Experience 
Officer, TD Bank Group.
Over this Fall, TD will be recognizing the impacts of our 
customers and colleagues and people can 
follow on Twitter, Instagram, Facebook and YouTube (#
TDThanksYou) to learn more about these many inspiring 
individuals and organizations.

Absa brand campaign centres on a 
promise "We Do More So You Can"
(South Africa)
Absa Retail and Business Banking has unveiled their latest 
campaign centred on their promise "We Do More So You 
Can". The campaign seeks to reinforce the idea that 
consumers are familiar with namely, "Africanacity” and 
imbue it with more meaning. Africanacity is a term that was 
coined by Absa in 2018 (read our original report here), 
referring to the uniquely African ability to always find a way 
to get things done. “We Do More So You Can” is the 
campaign message and the tactic Absa is using to drive the 
campaign is “I CAN” taken from the word “Africanacity”, a 
simple and explicit expression of the can-do spirit 
(Africanacity). In the campaign film the message “We Do 
More So You Can” is demonstrated in scenarios where Absa 
positions its products and services as evidence of how they 
bring possibilities to life.

Otaara note: The 'CAN' positioning recalls that of 
Commonwealth Bank of Australia (CommBank) who 
launched their new brand positioning in 2012 -
CommBank Can (read our original report here).

https://www.newswire.ca/news-releases/-tdthanksyou-td-celebrates-and-rewards-making-a-difference-in-communities-during-covid-19-837950109.html
https://c212.net/c/link/?t=0&l=en&o=2917203-1&h=3878793821&u=https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DIfsPiOmkn4w%26list%3DPLnjBQWnUbZiHMEsHB8NZPcF2gsBBaeeof%26index%3D2%26t%3D0s&a=Angela+Caputo
https://www.youtube.com/watch?v=IfsPiOmkn4w&list=PLnjBQWnUbZiHMEsHB8NZPcF2gsBBaeeof
https://c212.net/c/link/?t=0&l=en&o=2917203-1&h=2574884537&u=https%3A%2F%2Fna01.safelinks.protection.outlook.com%2F%3Furl%3Dhttps%253A%252F%252Fc212.net%252Fc%252Flink%252F%253Ft%253D0%2526l%253Den%2526o%253D2917203-1%2526h%253D1482470935%2526u%253Dhttps%25253A%25252F%25252Ftwitter.com%25252FTD_Canada%25253Fref_src%25253Dtwsrc%2525255Egoogle%2525257Ctwcamp%2525255Eserp%2525257Ctwgr%2525255Eauthor%2526a%253DTwitter%26data%3D02%257C01%257Cusestor%2540prnewswire.com%257C7ede4e393c374791344e08d8595ae202%257C887bf9ee3c824b88bcb280d5e169b99b%257C1%257C0%257C637357594157541376%26sdata%3DEgABx659MKCALWnBwWLHHH59WZclnb%252FHdfnv5t1ovB4%253D%26reserved%3D0&a=Twitter
https://c212.net/c/link/?t=0&l=en&o=2917203-1&h=2192871276&u=https%3A%2F%2Fna01.safelinks.protection.outlook.com%2F%3Furl%3Dhttps%253A%252F%252Fc212.net%252Fc%252Flink%252F%253Ft%253D0%2526l%253Den%2526o%253D2917203-1%2526h%253D2476834939%2526u%253Dhttps%25253A%25252F%25252Fwww.instagram.com%25252Ftd_canada%25252F%25253Fhl%25253Den%2526a%253DInstagram%26data%3D02%257C01%257Cusestor%2540prnewswire.com%257C7ede4e393c374791344e08d8595ae202%257C887bf9ee3c824b88bcb280d5e169b99b%257C1%257C0%257C637357594157541376%26sdata%3D1gh%252B31x7ZH4IkB7kCksCy%252BIquE8AFuaO%252FVxLaOas7JU%253D%26reserved%3D0&a=Instagram
https://c212.net/c/link/?t=0&l=en&o=2917203-1&h=1072201562&u=https%3A%2F%2Fna01.safelinks.protection.outlook.com%2F%3Furl%3Dhttps%253A%252F%252Fc212.net%252Fc%252Flink%252F%253Ft%253D0%2526l%253Den%2526o%253D2917203-1%2526h%253D3259655883%2526u%253Dhttps%25253A%25252F%25252Fwww.facebook.com%25252FTDBankGroup%25252F%2526a%253DFacebook%26data%3D02%257C01%257Cusestor%2540prnewswire.com%257C7ede4e393c374791344e08d8595ae202%257C887bf9ee3c824b88bcb280d5e169b99b%257C1%257C0%257C637357594157551365%26sdata%3DHhjkq1hcvDPIPHVst%252FJD1oOt4q1hDnJ3iguzyJkVqc0%253D%26reserved%3D0&a=Facebook
https://c212.net/c/link/?t=0&l=en&o=2917203-1&h=1622476767&u=https%3A%2F%2Fna01.safelinks.protection.outlook.com%2F%3Furl%3Dhttps%253A%252F%252Fc212.net%252Fc%252Flink%252F%253Ft%253D0%2526l%253Den%2526o%253D2917203-1%2526h%253D1256992796%2526u%253Dhttps%25253A%25252F%25252Fwww.youtube.com%25252Fplaylist%25253Flist%25253DPLnjBQWnUbZiHMEsHB8NZPcF2gsBBaeeof%2526a%253DYouTube%26data%3D02%257C01%257Cusestor%2540prnewswire.com%257C7ede4e393c374791344e08d8595ae202%257C887bf9ee3c824b88bcb280d5e169b99b%257C1%257C0%257C637357594157561364%26sdata%3D5gv4rW910fA7mTSp6z5ii0Y8hLFTe3KF9EFhg%252FsHOlk%253D%26reserved%3D0&a=YouTube
https://www.absa.africa/africanacity/
https://www.bankbulb.com/list/2018/july/absa-rebrands-and-repositions-devolves-barclays
https://www.youtube.com/watch?v=nO6J8nNvtQ4
https://www.bankbulb.com/list/2012/may/its-time-can-commonwealth-bank
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HomeEquity Bank launches 'Catch 
the Scam' campaign in response to 
the growing financial threats faced 
by older Canadians
(Canada)
HomeEquity Bank, provider of the CHIP Reverse 
Mortgage, has unveiled a series of videos 
called Catch the Scam taught by world-renowned 
former fraudster Frank W. Abagnale in response to 
the growing financial threats faced by older 
Canadians. Abagnale is recognized as one of the 
world's leading authorities on financial fraud and has 
consulted with thousands of financial institutions and 
law enforcement agencies.
Abagnale, who once posed as an airline pilot, a lawyer and a doctor to swindle his victims, added: "Times have changed, and 
unfortunately technology is providing bad actors the means to prey on vulnerable Canadians. That's why I'm proud to join this
campaign and teach these online classes, which help empower older Canadians to spot and catch the scam before they're 
victimized."
"It's alarming when you hear one in three Canadians 55+ say they've fallen victim to a scam," says HomeEquity Bank's 
President and CEO Steven Ranson. "We know this demographic better than anyone, and we felt we could make a meaningful 
difference by helping educate them on how to spot a scam, and properly report it." Ranson goes on to say: "There's very little 
out there in terms of engaging educational resources, and we thought there's no better person than Frank, who has advised the
FBI for over 40 years now, to teach people how to catch the scam."
The video series will focus on four scams that are popular in Canada right now — the Grandparent Scam, the CRA Scam, the 
Lottery Scam and the Romance Scam. While these videos are geared towards older individuals, the fact is Canadians of all 
ages are potential targets and are encouraged to watch these classes to better inform themselves.
You can watch the video series here: www.chip.ca/catch-the-scam/

TV Spot Screenshots

DBS brand campaign features Sachin Tendulkar; emphasises the importance of safety, 
trust and resilience
(India)
DBS Bank India unveiled its latest campaign that talks about safety and how a trusted partner can help find safe solutions even 
in the most difficult of times. With DBS recognised as "Safest Bank in Asia" for 11 consecutive years by trade publication Global 
Finance the campaign stars DBS' brand ambassador, Sachin Tendulkar, to highlight the recognition through a simple, relatable 
narrative.
The TV spot captures the story of a small boy bored at home during the lockdown, while his family is busy with office work and 
domestic chores. As he attempts to step out to play with his friend, his sister stops him and suggests a safe alternative. The boy 
and his friend are delighted, and the film ends with Sachin sharing a message around safety.
The TV spot description on YouTube states: "To thrive in a continuously changing environment, you need a safe, credible 
partner that you can bank on, who will help you grow towards your goals."
Speaking about the 
campaign, Shoma Narayanan, 
Executive Director - Group 
Strategic Marketing & 
Communications at DBS Bank 
India, said, "The narrative of our 
new brand film hinges on safety, 
trust and resilience. The well-being, 
both physical and financial, of our 
customers, colleagues and 
partners has been our top priority 
through these challenging times. 
The film aligns with this and 
assures viewers that DBS is a 
partner they can rely on."

https://c212.net/c/link/?t=0&l=en&o=2899458-1&h=2574807535&u=http%3A%2F%2Fwww.chip.ca%2F&a=CHIP+Reverse+Mortgage
https://c212.net/c/link/?t=0&l=en&o=2899458-1&h=2974375184&u=http%3A%2F%2Fwww.chip.ca%2Fcatch-the-scam%2F&a=www.chip.ca%2Fcatch-the-scam%2F
https://www.youtube.com/watch?v=dqaaIckUCqg
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